
National Homebuying Metrics

National Market Trends Metrics Overview

Mentions

8,262,186
14%

Positives 534,020 6.4%

Negatives 247,090 3%

Neutrals 7.5M 90.6%

Posts

7,251,627
15%

Videos 359,557 5%

Images 1.9M 26.7%

Other 5M 68.3%

Net Sentiment

37%
8

-100% 100%

Positives 534,020

Negatives 247,090

Passion Intensity

38
13

0 100

Total Engagements

138,333
19%

Comments 10,156 7.3%

Likes 127,986 92.5%

Shares 191 0.1%

Engagements Per Post

51.0
2%

0 100

Potential Impressions

124.7B
6%

Authors

3,882,384
13%

Male 517,480 13.3%

Female 527,138 13.6%

Unknown 2.8M 73.1%

National Market Trends Age Metrics

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

25-34

18-24

<18

11% 1.08

18% 1.04

14% 1.03

15% 0.99

18% 0.96

13% 0.96

11% 0.96

National Market Trends Interests Metrics

Interests Posts Index  vs. Comparison 

Home and Garden

Shopping

Green Living

Technology

Fashion

Beauty

Politics

<1% 4.03

<1% 3.09

<1% 1.48

2% 1.3

4% 1.2

<1% 1.17

16% 1.16

National Market Trends Professions Metrics

Professions Posts Index  vs. Comparison 

Banking and Finance

Sales and Marketing

Farming and Fishing

Transportation

Construction

Entrepreneurship

Social Services

8% 3.26

10% 2.24

1% 2.11

<1% 1.46

<1% 1.3

5% 1.26

<1% 1.26

National Market Trends Attributes
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National Market Trends Behaviors
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National Market Trends Sources

Twitter
(64.1%, 4,646,890)

Tumblr
(13.3%, 967,660)

Forums
(11.1%, 805,900)

Blogs
(7.7%, 560,768)

News
(3.1%, 222,446)

Comments
(0.6%, 45,174)

Instagram
(0.0%, 2,703)

Professional Reviews
(0.0%, 46)

Facebook
(0.0%, 19)

Other Social Networks
(0.0%, 1)

National Market Trends Geographies

00 1414

Connected Living Metrics

Connected Living Metrics Overview

Mentions

443,777

Positives 65,550 14.7%

Negatives 10,787 2.4%

Neutrals 368,211 82.8%

Posts

341,074

Videos 29,977 8.8%

Images 116,572 34.2%

Other 194,525 57%

Net Sentiment

72%

-100% 100%

Positives 65,550

Negatives 10,787

Passion Intensity

85

0 100

Total Engagements

228,472

Comments 9,015 3.9%

Likes 219,365 96%

Shares 92 <0.1%

Engagements Per Post

15.7

0 20

Potential Impressions

4,741.1M

Authors

160,725

Male 24,584 15.3%

Female 16,363 10.2%

Unknown 120,169 74.6%

Connected Living Age Metric

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

25-34

18-24

<18

13% 1.28

20% 1.17

15% 1.12

15% 1

16% 0.86

11% 0.82

9% 0.82

Connected Living Interests Metric

Interests Posts Index  vs. Comparison 

Shopping

Technology

Home and Garden

Green Living

Fashion

Health and Fitness

Television

2% 25.17

17% 11.55

<1% 4.63

<1% 2.2

4% 1.29

2% 1.27

3% 1.18

Connected Living Professions Metric

Professions Posts Index  vs. Comparison 

Sales and Marketing

Construction

Farming and Fishing

Blogging

Entrepreneurship

Banking and Finance

Social Services

22% 4.64

2% 2.55

1% 2.31

9% 1.9

8% 1.89

4% 1.82

<1% 1.61

Connected Living Metrics Sources

Twitter
(62.2%, 212,130)Blogs

(10.8%, 36,892)

Forums
(9.8%, 33,533)

Tumblr
(9.8%, 33,420)

Instagram
(4.3%, 14,546)

Connected Living Geographies

00 1515

Connected Living Behaviors
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Energy Metrics

Energy Metrics Overview

Mentions

1,422,147

Positives 94,666 6.7%

Negatives 34,372 2.4%

Neutrals 1.3M 90.9%

Posts

1,254,268

Videos 135,933 10.8%

Images 498,112 39.7%

Other 620,223 49.4%

Net Sentiment

47%

-100% 100%

Positives 94,666

Negatives 34,372

Passion Intensity

72

0 100

Total Engagements

25,460

Comments 722 2.8%

Likes 24,530 96.3%

Shares 208 0.8%

Engagements Per Post

16.0

0 20

Potential Impressions

18.8B

Authors

507,238

Male 77,341 15.2%

Female 62,692 12.3%

Unknown 368,464 72.5%

Energy Age Metrics

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

<18

25-34

18-24

12% 1.22

19% 1.13

15% 1.07

15% 0.96

10% 0.9

16% 0.9

12% 0.87

Energy Interests Metrics

Interests Posts Index  vs. Comparison 

Green Living

Technology

Shopping

Politics

Home and Garden

Outdoors

Health and Fitness

6% 23.04

7% 4.56

<1% 2.12

24% 1.68

<1% 1.36

1% 1.32

2% 1.15

Energy Professions Metrics

Professions Posts Index  vs. Comparison 

Farming and Fishing

Construction

Politics and Government

Banking and Finance

Transportation

Technology

Science and Research

2% 4.02

2% 2.53

<1% 2.4

5% 2.15

<1% 2.05

9% 1.66

9% 1.64

Energy Geographies

00 1717

Energy Metrics Sources

Twitter
(80.8%, 1,014,070)

Tumblr
(7.5%, 93,520)

Blogs
(4.1%, 51,870)

Forums
(3.9%, 48,936)

News
(2.8%, 34,693)

Comments
(0.8%, 9,566)

Instagram
(0.1%, 1,576)

Energy Behaviors
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Health and Wellness Metrics

Health and Wellness Metrics Overview

Mentions

178,305

Positives 19,329 10.8%

Negatives 2,609 1.5%

Neutrals 156,510 87.7%

Posts

115,346

Videos 6,556 5.7%

Images 46,617 40.4%

Other 62,173 53.9%

Net Sentiment

76%

-100% 100%

Positives 19,329

Negatives 2,609

Passion Intensity

75

0 100

Total Engagements

2,295

Comments 102 4.4%

Likes 1,957 85.3%

Shares 236 10.3%

Engagements Per Post

13.0

0 20

Potential Impressions

2,678.9M

Authors

71,913

Male 8,823 12.3%

Female 7,576 10.5%

Unknown 55,515 77.2%

Health and Wellness Age Metrics

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

25-34

18-24

<18

13% 1.27

20% 1.17

16% 1.13

15% 1.01

16% 0.88

11% 0.81

9% 0.77

Health and Wellness Interests Metrics

Interests Posts Index  vs. Comparison 

Green Living

Shopping

Technology

Outdoors

Politics

Travel

Health and Fitness

5% 18.62

<1% 3.9

6% 3.77

2% 2.05

24% 1.68

6% 1.64

2% 1.58

Health and Wellness Professions Metrics

Professions Posts Index  vs. Comparison 

Politics and Government

Transportation

Farming and Fishing

Construction

Social Services

Science and Research

Sales and Marketing

2% 3.96

<1% 3.93

2% 3.4

2% 2.88

<1% 1.91

10% 1.85

7% 1.53

Health and Wellness Geographies

00 2222

Health and Wellness Metrics Sources

Twitter
(48.3%, 55,660)

Tumblr
(35.9%, 41,420)

Blogs
(7.8%, 9,030)

News
(3.7%, 4,314)

Forums
(3.2%, 3,732)

Comments
(0.9%, 1,014)

Health and Wellness Behaviors
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Solar Metrics

Solar Metrics Overview

Mentions

1,422,137
46%

Positives 94,666 6.7%

Negatives 34,372 2.4%

Neutrals 1.3M 90.9%

Posts

1,254,258
56%

Videos 135,933 10.8%

Images 498,112 39.7%

Other 620,213 49.4%

Net Sentiment

47%
22

-100% 100%

Positives 94,666

Negatives 34,372

Passion Intensity

72
11

0 100

Total Engagements

25,460
13%

Comments 722 2.8%

Likes 24,530 96.3%

Shares 208 0.8%

Engagements Per Post

16.0
26%

0 20

Potential Impressions

18.8B
5%

Authors

507,238
24%

Male 77,341 15.2%

Female 62,692 12.3%

Unknown 368,464 72.5%

Solar Age Metrics

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

25-34

18-24

<18

13% 1.29

20% 1.16

15% 1.1

15% 0.98

16% 0.86

12% 0.83

10% 0.83

Solar Interests Metrics

Interests Posts Index  vs. Comparison 

Green Living

Technology

Shopping

Politics

Home and Garden

Outdoors

Health and Fitness

6% 23.04

7% 4.56

<1% 2.12

24% 1.68

<1% 1.36

1% 1.32

2% 1.15

Solar Professions Metrics

Professions Posts Index  vs. Comparison 

Farming and Fishing

Construction

Politics and Government

Banking and Finance

Transportation

Technology

Science and Research

2% 4.02

2% 2.53

<1% 2.4

5% 2.15

<1% 2.05

9% 1.66

9% 1.64

Solar Geographies

00 1414

Solar Metrics Sources

Twitter
(80.8%, 1,014,050)

Tumblr
(7.5%, 93,520)

Blogs
(4.1%, 51,870)

Forums
(3.9%, 48,936)

News
(2.8%, 34,693)

Comments
(0.8%, 9,566)

Instagram
(0.1%, 1,576)

Solar Behaviors
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Water Metrics

Water Overview Metrics

Mentions

512,253
8%

Positives 26,236 5.1%

Negatives 42,679 8.3%

Neutrals 444,623 86.6%

Posts

368,441
15%

Videos 19,248 5.2%

Images 90,995 24.7%

Other 258,198 70.1%

Net Sentiment

-24%
38

-100% 100%

Positives 26,236

Negatives 42,679

Passion Intensity

42
1

0 100

Total Engagements

1,638
27%

Comments 55 3.4%

Likes 1,523 93%

Shares 60 3.7%

Engagements Per Post

16.5
11%

0 20

Potential Impressions

7,907.4M
1%

Authors

236,811
16%

Male 23,972 10.1%

Female 18,560 7.8%

Unknown 194,436 82.1%

Water Age Metrics

Age Posts Index  vs. Comparison 

65+

55-64

45-54

35-44

25-34

18-24

<18

13% 1.29

20% 1.16

15% 1.1

15% 0.98

16% 0.86

12% 0.83

10% 0.83

Water Interests Metrics

Interests Posts Index  vs. Comparison 

Green Living

Shopping

Home and Garden

Politics

Technology

Outdoors

Automotive

2% 8.79

<1% 6.32

<1% 2.44

25% 1.8

3% 1.68

1% 1.64

1% 1.38

Water Professions Metrics

Professions Posts Index  vs. Comparison 

Farming and Fishing

Construction

Transportation

Manufacturing

Social Services

Politics and Government

Science and Research

3% 5.62

2% 2.94

<1% 2.27

<1% 2.15

<1% 1.89

<1% 1.76

8% 1.43

Water Metrics Sources

Twitter
(33.3%, 122,620)

Tumblr
(29.7%, 109,440)

Blogs
(16.4%, 60,371)

Forums
(14.1%, 51,993)

News
(5.8%, 21,341)

Comments
(0.7%, 2,573)

Instagram
(0.0%, 97)

Water Geographies

00 1414

Water Behaviors
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